Michelangelo Pistoletto & cittadellarte & how to curate that ...
When Michelangelo asked us if we would be interested in presenting cittadellarte outside Biella in the form of an exhibition, we imagined his reasons for asking us and were absolutely delighted!

Our experience together in the BIG Social Game (Turin Biennale 2002), and the many other occasions in which we had conceived and developed projects together, had shown us time and time again that, perhaps surprisingly, we had the same enthusiasm for and approach to issues, spaces and relations. So this curatorial challenge did not just involve a working relationship between curator and artist, but was first and foremost an artistic collaboration with Michelangelo. We can still remember our first talk about the initial sketches, in which the outline of the project was already clearly delineated. The question we asked ourselves was the following: what is the best way of transposing to the white, “empty” museum spaces of the MuHKA the structure and effects of cittadellarte, which is highly complex, ever-changing and subject to constant growth and transformation? That is how we came up with the idea of representing the complex structure from five different points of view; this only apparently made it even more complex, because in reality it offered the visitor different approaches and readings.

The director of the museum, Bart de Baere, expressed a desire to exhibit the Oggetti in meno. Good idea! We decided to mount a selection of them in the entrance area, with a separating wall and a large, single-step platform to raise them off the ground, thereby indicating clearly that they were on a different plane in content terms to the subsequent “transformations of cittadellarte” and making them recognizable to the visitor as a kind of passage, an artistic and historic moment. Drawing inspiration from the context of the entrance, the first transformation we chose was a “reference to and a historic and artistic continuation” of Porte Spazio inspired from Progetto Arte, which Michelangelo presented in 1994 at Palazzo Fabroni in Pistoia), which we reworked as a fragile, skeletal wooden structure of independent but interconnected “social spaces”. At the same time, this structure of open, self-supporting spaces was intended to be a “net work”, a crystalline structure: on the one hand a dynamic, interconnected organism, on the other a defined, indigenous object capable of revealing the visitor as a protagonist of a social “totality”, as someone who moves around in and traverses this “totality”. After Porte Spazio, we designed the Mobile Offices, the idea being to show the active and dialogic dimension of cittadellarte. We chose six of the cittadellarte offices, and because of their dynamic nature, we established that they were to grow and develop both inside and beyond the museum context. For each of these offices (except for the Economy Office and the Production Office, conceived by Juan E. Sandoval), we designed special furnishings and a special space within the space, and gave to each of these Mobile Offices a physical presence designed to stimulate a response from the viewer. Moreover, for the entire duration of the show, the Communication Office and the Politics Office were occupied by people from cittadellarte. And for the entire duration of the show, not only were the individual projects explained in detail, but contacts were also established with the city of Antwerp and with various institutions, organizations and initiatives, from which concrete forms of collaboration could then subsequently arise. Finally, in the largest space, we decided to invite the resident artists of UNIDEE 2003 (while they were actually there) to express their views and criticisms of cittadellarte. The idea was that this space should remain “open” as long as possible, so the residents could work on their “simultaneous translation” for as long as possible, and at the same time look after the space together with us.
Going off to the left away from the Oggetti in meno, the first thing you came to was the “Public Space”, where we worked with various elements. Our aim was to use this space to show the double-size posters (photographed in the urban environment of Antwerp and used to publicize the show from the outside) on the interior wall, and, in a mirror-like fashion, on the exterior wall of the museum. The posters made direct but irritating and provocative reference to the individual offices. In front of them we designed and produced a serie of of 99 photos, all taken in cittadellarte in Biella during the mounting of the Antwerp show, and which showed in an explicit way the varied nature of everyday life in the foundation. A “Video Well” was installed in the centre of the space; this featured videos of various moments of discussion, in Biella and Antwerp, between ourselves, Michelangelo, some university professors and industrialists from Antwerp, Bart de Baere and other members of the museum staff. The subject of the discussion was cittadellarte as a model, and the possibility of realizing this model in and for Antwerp. We also presented three works by former UNIDEE residents, who dealt above all with the open space and whose works, documented in the course of the show, tied in to some extent with the dynamism of the urban context in Antwerp. The posters and the banner with the 99 photos were conceived as “brackets” opening and closing the “Logo Space”. In the course of a workshop held shortly before the exhibition opened, we had designed a new logo together with people from cittadellarte, and we wanted to produce it in 3D as a large, bright space. The idea was to represent it as a “space of signs”, demarcated only by curtains and fabrics, which one could walk around and experience. The form of the logo, which in the communicative context of cittadellarte had an organic, cellular structure, here became space within the space. Inside each segment we decided to show a symbolic work referring to the process and at the same time to the office corresponding to that segment in the printed reproduction of the logo. In the largest segment (the “interior courtyard” of cittadellarte in the official logo), we designed and reproduced the logo again; this time, however, it was depicted as an enormous sofa, a possible place for reflection capable of taking up to thirty-five people. The catalogues and various forms of printed material provided further, in-depth content. 
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